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INTRODUCTION: EVENT CINEMA ASSOCIATION
Event Cinema continues to draw in audiences
from around the world. The diversity of content
that is now on offer, that falls within Event
Cinema, is richer and stronger than ever.
In the last two years, we’ve seen a huge growth
in the popularity of ‘concert’ and ‘documentary’
based content, that has successfully attracted in
new audiences, of all ages, to cinemas.

the industry to share trends, data, innovation
and best practices across the Event Cinema
community and wider film industry.
The ECA is a non-profit organisation funded by
subscriptions from its members. Ensuring that the
Association was still abreast of the key priorities
for the range of members has been a key focus
for the Association this past year. A great deal of
time was spent carving out a new strategy and
vision for the ECA, an offering that is now one
with a clear focus and that will ultimately benefit
all members.

The work of the Event Cinema Association (ECA)
is to support and promote Event Cinema on
behalf of exhibitors, distributors and vendors to
champion the growth and raise awareness of this
evolving range of ‘Big Screen’ content.
Challenges remain around promotion and
consistent marketing of what is considered
Event Cinema is now a globally established
and defined as Event Cinema. The Association
market which has proven to generate a decent
is looking at how we can improve consumer
revenue stream for cinemas and has made a
awareness and find a comprehensive and costsolid contribution to Global Box Office figures.
effective way to better promote all content.
Event Cinema currently accounts for on average
between 2-3% of overall box office for cinemas
worldwide but anecdotally it’s been reported
that some cinemas attribute as much as 25%,
48% and even 51% (the Rio Bio cinema in
Stockholm) of their overall Box Office.
2018 was an exciting and buoyant year for
Event Cinema, particularly in the UK, and
with a refreshed (Global) Association, it is an
exciting time to work together to provide a
united voice within a fast-changing industry. It is
vitally important for the Association to work with

In terms of industry challenges for Event Cinema,
there is work to be done around content
delivery, programming (particularly for single site
cinemas) and event data in terms of Global Box
Office data and admissions.
This annual report is a huge step forward in
the ability and importance to collate and share
data and trends. This, along with our presence
and involvement at CineEurope and a refreshed
Board of Directors, I hope now cements the new
direction of the Association and the growing
importance of Event Cinema.

Grainne Peat
Managing Director
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COMSCORE: THE YEAR IN REVIEW
Throughout Europe, Event Cinema has become a valuable part of a
cinema’s regular offerings. At Comscore, we have been tracking Event
Cinema box office data for the last few years. While the UK & Ireland has
always been by some margin the largest market (over £41 million in 2018),
we also see events now contributing over €10 million per year to the box
office in Germany and Italy, as well as millions of Euros in France, The
Netherlands and Russia.
Event Cinema is now consistently contributing between one and three
percent of the annual cinema box office across European territories. While
this may seem a small amount on the surface, what it actually represents
is a wider audience for exhibitors. Not just one new audience, but multiple
new audiences are being driven to the cinema by the wide variety of event
content available.
The numbers over the last few years have shown that if you can build an
event into an annual tradition, these audiences will return year after year
to the cinema, often in greater numbers than before. Annual seasonal
screenings of the Maastricht Concert and the Royal Opera House’s
Christmas season ballets are excellent examples of this.
From theatre in the UK & Russia, to opera in France and Germany, to
art in Italy and music in the Netherlands, each country has their own
consistently popular Event Cinema genres. As well as this, new releases for
young audiences are having success across multiple territories. Children’s
animation titles featuring globally popular characters such as Paw Patrol
and Bob the Builder do well throughout Europe, and the global popularity
of the BTS concert films in the last year has been replicated across all
major European markets, with Love Yourself in Seoul featuring in the top 6
titles of this year in all the countries listed above.
Our statistics show clearly that events can be a regular driver to a
cinema’s box office. Looking forward to the rest of 2019 and beyond,
it’s encouraging to see that Event Cinema is still providing opportunities
to attract new audiences to cinemas, both in Europe and in emerging
markets globally.
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INDUSTRY STATISTICS: MARKET SHARE BY GENRE
UK & Ireland 2018 Market Share by Genre

France 2018 Market Share by Genre

Genre

No. of
Releases

2018 Total
Box Office £

2018 Market
Share

Genre

No. of
Releases

2018 Total
Admissions

2018 Market
Share

Theatre

39

12,899,599

31.3%

Opera

72

265,118

35.1%

Opera

41

6,200,616

15.0%

Music

18

129,595

17.1%

Dance

23

5,543,154

13.4%

Theatre

13

118,714

15.7%

Music

23

5,375,711

13.0%

Dance

44

116,657

15.4%

Film

9

912,636

2.2%

Kid’s Animation

1

57,872

7.7%

Documentary

5

864,202

2.1%

Anime

2

41,972

5.6%

Anime

7

459,947

1.1%

Documentary

1

14,305

1.9%

Exhibition

26

372,089

0.9%

Art/Exhibition

9

7,297

1.0%

Kid’s Animation

3

368,703

0.9%

Esports

2

1,543

0.2%

Esports

3

31,794

0.1%

Film

1

1,365

0.2%

Sport

3

25,942

0.1%

Other

1

991

0.1%

Other

5

8,215,616

19.9%

Sport

4

413

0.1%

187

41,270,011

168

755,842

Germany 2018 Market Share by Genre

Italy 2018 Market Share by Genre

Genre

No. of
Releases

2018 Total
Box Office €

2018 Market
Share

Genre

No. of
Releases

2018 Total
Box Office €

2018 Market
Share

Opera

23

9,136,299

68.6%

Art/Exhibition

29

4,079,040

40.7%

Film

27

1,625,237

16.2%

Music

26

1,476,232

14.7%

Dance

20

1,945,065

14.6%

Music

10

1,901,283

14.3%

Documentary

29

1,170,005

11.7%

Theatre

15

182,725

1.4%

Anime

12

584,707

5.8%

TV Broadcast

1

478,227

4.8%

Dance

17

464,111

4.6%

Art/Exhibition

3

58,498

0.4%

Film

1

50,623

0.4%

Opera

15

92,793

0.9%

Anime

2

44,428

0.3%

Kid’s Animation

1

27,085

0.3%

Theatre

1

14,546

0.1%

Sport

2

2,139

0.0%

160

13,320,658

Kid’s Animation

1

1,738

75

13,320,658

0.0%

Netherlands 2018 Market Share by Genre

Russia 2018 Market Share by Genre

Genre

No. of
Releases

2018 Total
Box Office €

2018 Market
Share

Genre

No. of
Releases

2018 Total
Box Office R

2018 Market
Share

Music

10

908,012

41.5%

Theatre

72

56,888,575

44.6%

Opera

18

737,316

33.7%

Opera

36

24,545,581

19.2%

Kid’s Animation

2

304,203

13.9%

Dance

11

168,512

7.7%

Dance

30

20,267,306

15.9%

Theatre

6

38,506

1.8%

Art/Exhibition

35

14,923,229

11.7%

Esports

2

25,827

1.2%

Music

6

9,157,080

7.2%

Art/Exhibition

3

3,693

0.2%

Film

1

1,748,799

1.4%

Film

1

3,539

0.2%

Documentary

1

59,460

0.0%

53

2,189,607

181

127,590,030

127,590,030 Roubles = €1,730,590
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INDUSTRY STATISTICS: MARKET SHARE BY DISTRIBUTOR
Market Share By Distributor – UK & Ireland, Gross,
GB Pound £, 05/01/18 to 03/01/19

Market Share By Distributor – France, Admissions,
03/01/18 to 01/01/19

Rank

Distributor

No.
Titles

2018 Total
Box Office £

2018 Market
Share

Rank

Distributor

No.
Titles

2018 Total
Box Office £

2018 Market
Share

1

Trafalgar Releasing

43

12,296,586

29.7%

1

Pathé Live

50

543,194

71.9%

2

Royal Opera House

12

6,678,685

16.1%

2

Trafalgar

14

45,795

6.1%

3

National Theatre

8

4,961,190

12.0%

3

Tamasa

1

41,947

5.5%

4

More2Screen

11

2,548,070

6.2%

4

FraProductions

9

37,704

5.0%

5

CinemaLive

6

2,139,118

5.2%

5

UGC Viva l’Opera

32

32,111

4.2%

Others

54

12,761,623

30.8%

Others

46

55,116

7.3%

Market Share By Distributor – Germany, Gross,
Euro €, 04/01/18 to 02/01/19

Market Share By Distributor – Italy, Gross,
Euro €, 04/01/18 to 02/01/19

Rank

Distributor

No.
Titles

2018 Total
Box Office £

2018 Market
Share

Rank

Distributor

No.
Titles

2018 Total
Box Office £

2018 Market
Share

1

Concorde

12

12,296,586

60.1%

1

Nexo Digital S.P.A.

69

7,574,504

74.3%

2

Trafalgar

18

6,678,685

21.0%

2

Lucky Red Distrib.

9

987,559

9.7%

3

Kinostar

10

4,961,190

9.3%

3

QMI Prod.

13

416,182

4.1%

4

BF Medien

1

2,548,070

2.1%

4

Koch Media S.R.L.

2

350,502

3.4%

5

Piece Of Magic

1

2,139,118

2.0%

5

Magnitudo/Chili

2

244,261

2.4%

Others

30

12,761,623

5.5%

Others

63

627,697

6.2%

Market Share By Distributor – The Netherlands, Gross,
Euro €, 04/01/18 to 02/01/19
Rank

Distributor

No.
Titles

2018 Total
Box Office £

2018 Market
Share

1

Trafalgar

17

916,908

41.9%

2

Pathé Live

16

579,503

26.5%

3

JustFilm

1

281,898

12.9%

4

Piece Of Magic

1

226,282

10.3%

5

CinEvents

1

50,186

2.3%

Others

17

134,831

6.2%

Market Share By Distributor – Russia, Gross,
Roubles R, 04/01/18 to 02/01/2019
Rank

Distributor

No.
Titles

2018 Total
Box Office R

2018 Market
Share

1

CoolConnections

140

105,490,902

82.7%

2

Nevafilm Emotion

19

13,800,084

10.8%

3

Opera HD

22

8,299,045

6.5%

127,590,030 Roubles = €1,730,590
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DISTRIBUTOR INSIGHT: TRAFALGAR RELEASING
It’s been a great year for Trafalgar Releasing, which has seen the company expand
both within the UK and the US, where we have a team of 6. Not only smashing
the global box office record for event cinema with Burn the Stage: the Movie, we
also achieved the biggest stage to screen adaptation of the year with The King
and I: from the London Palladium. The growing importance of the music genre
was illustrated with the best year on record in this genre, which included Burn the
Stage but also Coldplay: A Head Full of Dreams, Muse: Drones World Tour and
Distant Sky: Nick Cave and The Bad Seeds Live in Copenhagen. We also continue
to collaborate closely with our seasonal partners at the Royal Opera House, the
Metropolitan Opera, the Royal Shakespeare Company, the Bolshoi Ballet and
Glyndebourne Opera. We look forward to bringing more events to cinemas around
the world in 2019. – Marc Allenby, CEO Trafalgar Releasing
Top performing titles for Trafalgar Releasing globally
10

Funny Girl: The Musical

$900k

5

An American in Paris: The Musical

$1.8m

9

Royal Opera House: Tosca

$950k*

4

The King and I: From the London Palladium

$2.5m

8

RSC: Twelfth Night

$950k

3

Muse: Drones World Tour

$2.5m

7

RSC: Macbeth

$950k

2

Coldplay: A Head Full of Dreams

$3.5m

6

Royal Opera House: Carmen

$1m

1

Burn the Stage

$18.5m

Within the UK market Trafalgar Releasing is**:
• #1 Event Cinema distributor with over 28% market share
• #12 UK distributor with over £12.5m gross, 0.89% market share in UK (compared to
#14 in 2017 with £5mgross and 0.38% market share)
• #1 independent distributor in the UK (followed by Royal Opera House and Curzon)
(#4 in 2017)
Within the US market Trafalgar Releasing is**:
• #39 US distributor in 2018 with almost $6.5m gross across 32 titles (compared to
#70 in 2017 with approx. $950k gross)
• Delivered the biggest ever music event in the US with Burn the Stage: the Movie.
Internationally
• Trafalgar Releasing distributed content into a total of 93 countries worldwide in
2018, reaching as far and wide as Mongolia and Guam with first time releases in
Thailand and Malaysia.
• We experienced huge growth within Mexico, Indonesia and the Philippines where
Burn The Stage achieved over 100,000 admissions in each country and have now
seen the beginning of great potential within the Indian market.

END Notes
* International screening box office excluding the UK
** As reported by Comscore
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INDUSTRY STATISTICS: EUROPEAN TOP PERFORMING EVENTS OF 2018 (BY TERRITORY)
UK & Ireland
1

Andre Rieu’s 2018 Maastricht Concert

£1,723,357

2

The King & I: From The London Palladium

£1,551,461

3

Cliff Richard Live: 60th Anniversary Tour

£1,222,576

1

Tosca – MET Opera

€1,131,377

2

La Traviata – MET Opera

€ 1,102.646

3

Aida – MET Opera

€ 1,028,340

1

Caravaggio - L’Anime E Il Sangue

€ 1,471,503

2

Fabrizio De André - Principe Libero

€ 807,151

3

Klimt & Schiele - Eros & Psyche

€ 508,811

1

Les Nouvelles aventures de Sam le pompier (Fireman Sam)

58,061

2

Mutafukaz

42,662

3

Burn The Stage: The Movie

30,008

1

Bob The Builder: Mega Machines

€ 291,309

2

Coldplay: A Head Full Of Dreams

€ 231,256

3

Andre Rieu’s 2018 Maastricht Concert

€ 226,282

1

NT Live: Hamlet (2015)

₽ 16,726,650

2

NT Live: Frankenstein (2011)

₽

6,742,353

3

MUSE: Drones World Tour (2018)

₽

6,376,870

Germany

Italy

France

Netherlands

Russia
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TERRITORY INSIGHT: FINLAND
Event Cinema started with Finnkino in 2008 with Formula 1 of all things, and the Met
came soon after. First local Event Cinema distributor (Kuusan Kino) started in 2010,
and today well over half of Finnish cinemas have regular event screenings, most of
them independent cinemas, with content from all over the world.
Studio 123 in the city of Kouvola (population 90 000) was the first indie cinema
to screen an opera season (2010-2011 Royal opera house, London), and just
celebrated it’s 300th event screening with Opera de Paris’ la Fanciulla del west.
2015-2018 were the busiest event years for Finland, with event shows seen almost
every week. But for a small country with only 6 million people that may be too
much, and we are now settling to a sustainable number of screenings with a wide
enough style range to see which genres are most in demand. The event audience is
still developing, and while our numbers are not big compared to the UK, there are
cinemas that get a significant percentage of their box office from Event Cinema.
Localization is of course important to a small market with a different language; we
still use a lot of printed posters and subtitled cinema content – even operas. This,
and the fact we are too far up north to reliably receive satellite signals, and the
two hour time difference to the UK, live screenings are a rarity and event content on
DCP – with Finnish subtitles - is the most usual distribution method.
Finnkino shows the Metropolitan opera with English subtitles recorded from the live
feed, with the live shown in 2 cities and recorded encores in 13 sites. Among the
indies, only 1 city (Kauhava) shows actual live screenings. There have been others,
but the time difference and technical difficulties proved to be
too much in smaller cities.
We have been experimenting with classic films and red carpet screenings with
varied success, and anime has been a rising star in this field in larger cities. That
only goes to show that while the audiences are there, reaching them is still a
challenge.
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INDUSTRY STATISTICS: MOVIO AUDIENCE PROFILE
Movio has taken the aggregated and anonymised data from event cinema-goers in the USA, UK
and Australian markets to help better understand the audience profiles for three of biggest genres in
Event Cinema, namely: Opera, Theatre Productions and Musicals/Concerts. Movio’s data relates to
the USA, UK and Australian markets only and has been normalised by our data scientists to reflect
general cinema-going population.
Key observations:
• On average, Event Cinema continues to attract an older, female audience across most genres.

• While cinemas have traditionally been challenged to attract younger audiences to Event Cinema,
Musical/Concerts have been the most successful events in effectively doing so in the past year. This
is most notable in the UK which saw 66% of musical audiences average under the age of 25 years.
• Musical programming is also bringing in a larger percentage of infrequent moviegoers across all
territories versus other Event Cinema programming streams.
• Over 90%+ of those attending Opera screenings are over the age 35 years, less than 5% of audience
are under 25 years.
• The vast majority of the sample group, regardless of age, are all frequent – moderate Event Cinema
goers.

INDUSTRY STATISTICS: SCREEN MOGULS
Screen Moguls data reflects the UK market only, within an audience of 11m UK consumers. Screen
Moguls data comes from from independent data sources, is exhibitor and distributor agnostic and
reflects the location behaviour of consumers, both cinema goers and non-cinema goers.
Key observations within the Screen Moguls UK audience for the three key event cinema genres of
Opera, Theatre and Concerts:
• Across all three genres, the best performing exhibitors are the small, independent exhibitors,
although Picturehouse, Curzon, Vue and ODEON are also popular within the Event Cinema crowd.
• Outside of London, Oxford and Bristol are the most popular with Opera fans, and Nottingham is big
with both Theatre and Concert watchers.
• Beyond the cinema environment, Event Cinema fans tend to appear most frequently at Starbucks,
Tesco and Slug & Lettuce, while attendees of Theatrical releases appear at Costa, Next and KFC.
Both audiences are seen at Westfield locations and National Rail train stations
• Opera fans were seen at Caffe Nero and Next, while Theatre fans were seen at H&M, indicating a
slightly younger audience. All genres were seen at Starbucks, Pizza Express and McDonalds.
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TERRITORY INSIGHT: US BY FATHOM EVENTS
Totals:

• Total # of Titles = 162
• Total # of Events = 276
• Attendance = 5,184,160
• Average Ticket Price = $13.97
• Total Consumer Event Revenue = $72,406,592
*Source Fathom Events

Top Line Comments
Event Cinema in the US via Fathom Events
finished the year with record consumer event
revenue of $72.4M Gross Box Office and
attendance over 5.1MM.
The consumer event attendance and revenue
continue to grow as a result of continued growth
in multiple genres including (but not limited to)
Classic Films, Anime, Faith & Inspiration, and
Opera along with significant expansion of the
digital broadcast network (1,000+ theatres /
1,600+ screens to date).
Additionally, 2018 saw the highest grossing
Event Cinema title in North American history
with Warner Bros. WWI documentary They Shall
Not Grow Old, bringing in a GBO of over $8M
and the fan favorite the broadcast of the Royal
Wedding.
Classics – the continued partnership with
Turner Classic Movies (TCM) drove strong box
office with successful classic film titles like The
Philadelphia Story, The Big Lebowski, South
Pacific and White Christmas. Additionally, stand
out titles include Grease, Labyrinth and Jim
Henson’s Christmas Special.

Broadcast – Broadcasters are continuing
to learn about the Event Cinema space
and the highly successful Walking Dead
Season Finale and Premiere of Fear of
the Walking Dead double header helped
to show how the Event Cinema platform
can increase ratings, reinforce brand
awareness and bring fans together to
experience the content that they love.
Faith & Inspiration – This genre continues
to perform strong across the country with
specially curated events from Rachel Hollis,
Kirk Cameron, Russ Taft, Sight & Sound,
PureFlix, Collide and Working Title.
Music – The 50th anniversary celebration of
the Elvis ‘68 Comeback Special helped to
bring the immense fan base out to cinemas
in August.
Documentary – Sports documentaries were
especially popular in 2018 with breakout
hits Dawn Wall and Andy Irons.
Opera - The Metropolitan Opera continues
to bring both beloved and innovative Live
performances to audiences across the
country.
Arts & Entertainment – The Bolshoi Ballet
grew 14% in 2018 adding to a strong
season of stage and dance. Breakout hits
included Bandstand, Puffs, the return of
Newsies¸ and select titles from the long
running NT Live series.

Anime– Top events for Event Cinema in the US
included the first film from Studio Ponoc Mary
and the Witch’s Flower, Fate/stay night [Heaven’s
Feel] II, Fireworks, Pokémon: Movie 21 and
continuation of the Studio Ghibli series.
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INDUSTRY STATISTICS: EUROPEAN TOP PERFORMING EVENTS OF ALL TIME (BY TERRITORY)
UK & Ireland
1

Hamlet - NT Live 2015

£3,359,033

2

War Horse - NT Live 2014

£3,352,798

3

Frankenstein - NT Live 2011 (Theatre)

£2,440,518

1

Nabucco – MET Opera 2017

€ 1,259,108

2

La Traviata – MET Opera 2017

€ 1,135,314

3

Tosca – MET Opera 2018

€ 1,131,377

1

Masha & The Bear - Amici Per Sempre

€ 4,163,285

2

Peppa Pig: The Holiday and Other Stories

€ 2,701,079

3

Violetta

€ 1,883,412

1

Paw Patrol: Ultimate Rescue

102,533

2

Le Voyage de Fanny

99,313

3

Les Fourberies de Scapin (Comedie Française)

91,529

1

Andre Rieu’s New Year Concert From Sydney (2018/2019)

€ 356,818

2

Bob The Builder: Mega Machines

€ 291,309

3

Coldplay: A Head Full Of Dreams

€ 231,256

1

BTS World Tour Love Yourself In Seoul

₽ 61,922,177

2

NT Live: Frankenstein (2011)

₽

52,979,107

3

MUSE: Drones World Tour (2018)

₽

19,792,553

Germany

Italy

France

Netherlands

Russia
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CONTENT INSIGHT: CLIFF RICHARD LIVE:
60TH ANNIVERSARY TOUR
When Cliff Richard’s 60th
Anniversary tour went on sale
and sold out straight away, we
approached his management
and pitched the idea of a live
broadcast of a concert from
this tour, to give as many of
his fans as possible (who were
unable to get tickets to see
him in person), the opportunity
to do so.
Both Cliff Richard and
his management quickly
understood and embraced the
idea of reaching out to more
fans through cinema, and we
ended up selecting a concert
on his birthday weekend in
October 2018. In doing so we
turned this concert event into
an opportunity for his fan base
across the world (many of whom hadn’t seen
him perform live in years as he hadn’t toured
their country in such a long time), to celebrate
not only an incredible landmark in his career
but also his 78th birthday!
Tickets for Cliff Richard Live: 60th Anniversary
Tour went on sale almost 5 months ahead of
the screening dates. To launch the cinema event,
we asked Cliff to record a video announcing the
screenings directly to his fans. The self-recorded
message added a real personal touch and
resulted in an influx of early bookings and a
great word of mouth campaign online.
The long lead time gave his fans plenty of time
to arrange going to the cinema to experience
it with other fans, friends and family. (One
passionate fan who couldn’t get a ticket for
the tour shows, even travelled from Spain to
the UK to stay with her daughter and family and
join them watching this live concert in a cinema!)
Not only were Cliff Richard fans invaluable in
spreading news of the cinema event, they were
instrumental in pressuring international cinemas

to book it. The excitement from fan groups led to
additional screenings and helped us to discover
cinemas in remote areas or in strong expat
communities who we hadn’t worked with before.
And the results in these cinemas support the
fact that there was a significant fanbase/interest
from within these communities to share in the
experience of this incredible live concert.
From the start we were concerned that the
live Friday night show at 8pm might be too late
for a significant number of Cliff Richards older
fanbase (particularly in international markets
with a later time zone) and so we sold the event
into cinemas as a two date event (the Friday live
broadcast and the Sunday afternoon encores),
to give this audience the option to watch at a
more convenient time. As it turned out most of
Cliff Richard’s audience (whatever their age)
wanted to experience the live event, and as the
event proved to be so popular the encore show
became the only option for many people to see
the sold-out concert from the Friday night. This
concert event was eventually screened to over
100,000 fans in 14 countries and grossed approx.
£1.5M worldwide.
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TERRITORY INSIGHT: AUSTRALIA
FY18/19 to date –May 19
Category

Gross Box Office

Concert

$2,139,064

Children

$1,808,992

Anime, Indy

$1,170,654

Documentary

$591,419

Arts, Ballet, Opera

$157,194

LIVE Events

$134,619

TOTAL

$6,001,942

Total Attendees

364,208

Average Ticket Price

$16.48

Top Line Comments
Alternate Content* at Event Cinemas Australia
has seen rapid growth since 2015 of over
203%. With strong box office results for FY18/19
estimated at close to $6.1 (approx.). An expected
growth of over 25% up on prior year.
Our TOP 3 Box Office Genres include – Concerts,
Children, Anime/Indy – making up 85% of our
Alternate Content Box office.
Concerts – Our concert success comes from a
range of key titles including Andre Rieu and the
global phenomenon BTS producing the bulk of
our concert box office. We also have a large
number of exciting concert titles from a variety
of International and Australian artists throughout
the year padding out concert opportunities to
represent 36% of our 18/19 box office. Concerts
as a genre are up 138% on prior year.
Kids / Junior – Kids titles have seen the most
growth with 2,462% since 2015 and currently
represent 30% of our annual Alternate Content
box office for 18/19.
Cinema first opportunities on children’s content
have seen us over the past year develop
an exclusive opportunity with power house
Nickelodeon where we took Paw Patrol from the
small screen to the big screen. The Paw Patrol
cinema offerings generated over $1.2m in box
office revenue in 2018.
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Anime/Indy – Anime is an Alternate Content
staple and overall one of our biggest box office
draw cards per year. 2019 was a particularly
strong year for Anime with the release of
Dragonball Z helping to push the box office up
20% on prior year. We also love screening a
variety of LIVE Events from Japan which work well
for our Anime audience.
Documentary – Our main area of focus for
documentaries in the past 12 months has been
across Music and Sport titles including Free
Solo, Andy Iron’s Kissed by God, Jimmy Barnes:
Working Class Boy as some key examples.
Documentaries have seen growth of 30% on prior
year.
Opera/Arts – Opera/Ballet and the Arts within
the Australian cinema landscape is taking time to
develop and grow with our audiences. We have
taken a strategic direction and we now focus on
key content relationships in our territory to drive
stronger box office results across quality titles
including Royal Opera House and Exhibition on
Screen.
LIVE Sport – 2018 was a cracking year for
LIVE Sport with the global phenomenon of
Mayweather Vs McGregor but without the heavy
weight of those one off global events in 2019 we
have been working with ESPN and Fox Sports
to expand our sporting opportunities and look
forward to growth in this area.
*Event Cinema is known as Alternate Content in
Australia – to avoid confusion with our company

VENDOR INSIGHT: GOFILEX
Gofilex 2018 statistics:

E-sports: League of Legends Finals Madrid

• Avg. no. of cinemas screening a streamed live
event in 2017: 12,08 (per event)

Concerts: Cliff Richards

• Avg. no. of cinemas screening a streamed live
event in 2018: 21,81 (per event, growth 80%)

Gofilex “live” anecdotes:

2017

2018

Ballet

12

5

Concert

8

5

Conference

4

0

Gaming

2

2

Opera

43

37

Other

5

17

Sport

14

22

Theatre

9

19

TOTAL

97

107

2018 saw a significant growth in the variety of
(live) event content, from both satellite delivery
and through live streaming. The greatest growth
for Event Cinema in 2018 was “other extra”
content - such as sport, (final) episodes of TV
series, red-carpet events, concerts and Esports which is has become an attractive proposition for
audiences, particularly when only one or just a
few cinemas host a screening.
In 2018, also there was a certain growth of
business events organized in various cinemas
with streaming to several cinemas.
There’s also an inventive cinema chain (in
Finland) who put on their own red-carpet events
(with their own camera team) which they then
show simultaneously at their other cinemas sites
and on social media.

We’ve streamed a live opera and, in this opera,
(in the play) a person got sick and was dying. As
a result, the sound level was lowered to match
the scene in the play.
We’ve received many many calls of cinemas
who were worried and asking why the sound
was so low, because they thought that there was
something wrong with their sound equipment.
Lesson learned: Moving forward, its helpful
to know in advance, from content providers,
whether any adjustments are required to ensure
optimal delivery.
The event was the live streaming of a (big)
opera. A cinema called us in panic: the elevator
(to get to the first floor of the cinema) was broke.
The problem should be solved in a half hour.
So, we asked the cinema – we’re very sorry but
how is this related to the live stream?? Well, they
said the public is mostly elderly people and they
cannot take the stairs but need the elevator to
get to the first floor, where the auditorium is for
the live opera show. Ok, we said no problem,
you can stream the live with a delay of a half
hour. So, the show started in this cinema a half
hour later when the whole public was finally
seated in the auditorium.

A German cinema called us with a special
request: the live opera was sold out and he
showed the live opera in two auditoria. But now
he has a problem. He only has a small lobby.
The live opera has two fixed breaks (pauses). All
An overview of “other extra” cinema content
the people from both auditoria will not fit into the
shown in 2018:
small lobby during the break. So, we’ve added
Sports: Live football (Dutch/Belgium local football in one auditorium a delay of 15 minutes (so the
opera started 15 minutes later in this auditorium).
games, Champions League, Fifa world cup),
As a result, the people of auditorium 1 first
Super Bowl, NBA, cycling races of El Classico,
had their break, and the people of auditorium
Formula 1 Grand Prix
2 on 15 minutes later – and the lobby was not
(Final) episodes of TV series: Wie is de Mol
overcrowded.
(popular Dutch TV show), the Oscar awards
Red-carpet events: Bohemian Rhapsody, Misfit
(Benelux)
since 1938
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TERRITORY INSIGHT: CANADA
Topline Comments

FY18/19 to date –May 19
Category

Gross Box Office

Anime, Indie, and Repertory Films

$3,984,555

Concerts

$779,087

Documentary & Art Series

$911,432

Opera

$5,553,875

Speaking Engagement

$25,530

Sporting Events

$119,055

Stage & Dance Performance

$1,836,476

Television Event

$34,746

Total Gross Box Office

$13,244,757

Attendance

953,248

Average Ticket Price Gross (CDN)

13.89

Event Cinema finished the year with a record
high revenue of $13.2M Gross Box Office up
2.37% vs. 2017 Overall attendance was 953kk up
9.02% from 2017.
Attendance and revenue are up as a result of
growth in Anime, Concert, Repertory Film, Opera
and event screen expansion.
Cineplex’s Dedicated Event Screen programming
surpassed $4.1M an increase of 36% total over
2017 and operated 22 screens in 2018.
Anime, Indy and Rep Film – Top event was the
Anime film My Hero Academia (Funimation) and
the doc They Shall Not Grow Old (Warner Bros)
followed by Fate/stay night [Heaven's Feel] II.
(Fathom Events)
Concert - André Rieu (Piece of Magic) growth
continued with a record-breaking $403k with
the Summer event and single-day Dec 31st New
Year’s event.
Elvis ‘68 Comeback Special (Fathom Events)
performed well to national audiences.
Documentary - Burn the Stage: The Movie
(Trafalgar) was the breakout documentary of the
year Rachel Hollis’s Made For More (Cineplex
Events) was our #2 Event and performed
extremely well during a short run in August.
Opera - The Metropolitan Opera was up 5.37%
over last year.
Sports – NFL Playoffs and Super Bowl were
part of the first season launch. Wrestlemania
returned for its 18th year in cinema.
Stage & Dance – Down slightly from 2017. Dance
delivered a strong season and programs from
The Bolshoi, Australian Ballet and Royal Ballet.
King Lear (National Theatre Live) preformed well
along with The star-driven King & I and American
in Parks (Trafalgar)
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EVERYBODY’S TALKING ABOUT JAMIE
THEATRICAL RELEASE (UK/IRELAND) SUMMARY
Key Stats:
• Box Office takings on the night of release –
£574,151
• #1 at the box office on the live broadcast night
[Source: Comscore]
• More than twice the box office of the #2 film
• Encore screenings – many cinemas ran
encore screenings immediately after the live
broadcast. By popular demand, there was
a further nationwide encore screening on 27
January 2019 and the final curtain-call encore is
scheduled for 13 June 2019 (224 screens).
• Gross Box Office – Takings post-live broadcast
have almost equalled the live broadcast
night performance, with the current total GBO
standing at £1,049,000 in May 2019.

Overview of the theatrical release for
Everybody’s Talking About Jamie
Everybody’s Talking About Jamie is a multiaward-winning West End musical that opened in
November 2017 at the Apollo Theatre in London.
Set in Sheffield and based on the true story of
Jamie Campbell who wanted to wear a dress to
his end-of-year school prom, the musical explores
universal themes of feeling different and finding
the courage to be true to yourself, while also
being fantastic, feel-good entertainment. Winner
of 3 WhatsOnStage Awards including Best New
Musical and nominated for 5 Olivier Awards, this
5-star musical theatre show was broadcast live to
cinemas across the UK and Ireland on 5 July.

their elderly grandfather. This is the effect the
Jamie phenomenon has on the world and it’s
amazing.’
This event gave the cinema audience across the
UK and Ireland the opportunity to see one of
the hottest shows in the West End (it regularly
sells out) close to home and live on the big
screen. With the lead character aspiring to be a
drag queen and his best friend a hijab-wearing
Muslim girl who wants to be doctor, the musical
celebrates diversity and acceptance through a
moving, heart-warming story that young people
in particular can relate to and embrace.
We wanted to look outside the traditional Event
Cinema audience to ensure young people knew
they could see a West End musical that talked
directly to them, live at their local cinema. The
core fan base for the stage show is young,
passionate and vocal. We leveraged their online
footprint to help spread the word about the
screenings and for LAL targeting across digital
platforms, dedicating a third of the marketing
budget to the online campaign.
Our exhibitor partners recognised that ETAJ
gave them the opportunity to bring a younger
audience into Event Cinema with the eyecatching creative and the contemporary themes
of respecting difference and celebrating
individuality. This secured us prime positioning on
marketing materials and priority support across
exhibitor channels.

A positive and co-operative relationship with
content partner Nimax Theatres ensured
And everyone really was talking about Jamie –
complete synergy between the show and the
the live broadcast received an ecstatic response cinema creative. We were given amazing talent
on social media with this tweet encapsulating the access with the cast undertaking regional press
impact of the event:
activity and filming a set of shout out videos for
the digital campaign. A major coup of the PR
‘The cinema here in Northampton is full of mums campaign was the appearance of the real Jamie
with teens, same-sex couples & gender diverse
and his mum on ITV’s Lorraine, plus securing 18
people. I saw a non-binary person smiling with
regional radio interviews.
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ECA BOARD OF DIRECTORS
The Event Cinema Association (ECA) is a non-profit organisation funded by subscriptions from its
members.
The Event Cinema Association (ECA) is governed by the ECA Board of Directors. The daily operations
and delivery of the Association’s objectives are overseen by the ECA’s Managing Director, Grainne
Peat. Please contact Grainne for all enquires relating to membership and Event Cinema at grainne@
eventcinemaassociation.org
Marc Allenby
CEO, Trafalgar
Releasing (UK)

Oleg Berezin
		
Managing Director,
Neva Film (Russia)

Johnny Carr		

Manel Carreras

Event Cinema,
Vue Entertainment
(UK & Ireland)

SVP Business
Development & Studio
Relations, Éclair (Europe)

Brad LaDouceur

Sarah Lewthwaite
		
Managing Director,
Movio (EMEA)

Vice President,
Event Cinema,
Cineplex Entertainment
(Canada)

Daren Miller
		
VP Of Business Affairs
& International, Fathom
Events (US)

Janelle Mason

Jan Runge
		
Independent Cinema
Consultant (Germany)

Simon Tandy

Founder and
Co-Director, CinemaLive
(Australia)

Managing Director,
Omnex (UK)

V I S I T E V E N T C I N E M A A S S O C I AT I O N . O R G

OUR Mission, vision & values
The Event Cinema Association (ECA) works on behalf of Global
Event Cinema (also known as Alternative Content) vendors,
distributors and exhibitors.
The keys objectives are to help promote and grow the category.
The main work strands will focus on marketing and networking,
data and technology. The Association strives to offer value and
meet the needs of it’s broad membership.

Marketing
and
Networking

Data
Driven
Intelligence

Technology
and
Content
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